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Double-digit EPS Growth* Il
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Dividends M

24 Consecutive Years Of Increase
Dividends have been paid every year since 1925
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LAWRY’S

LARGEST Acquisitionin 121 Year History
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Forward Looking mn
Information

Certain information contained in these materials and our remarks are “forward-looking statements” within the meaning of Section
21E of the Securities and Exchange Act of 1934 , including those related to: expected results of operations of businesses
acquired by us, the expected impact of the prices of raw materials on our results of operations and gross margins, the expected
margin improvements, expected trends in net sales and eamings performance and other financial measures, annualized savings
and other benefits from our restructuring activities, the expectations of pension funding, the holding period and market risks
associated with financial instruments, the impact of foreign exchange fluctuations, the adequacy of internally generated funds and
existing sources of liquidity, such as the availability of bank financing, our ability to issue additional debt or equity securities, and
our expectations regarding purchasing shares of our Common Stock under the existing authorization.

Forward-ooking statements are based on management's curent views and assumptions and involve risks and uncertainties that
could significantly affect expected results. Results may be materially affected by extemal factor such as: damage fo our
reputation or brand name, business interruptions due to natural disasters or similar unexpected events, actions of competitors,
customer relationships and financial condition, the ability to achieve expected cost savings and margin improvements, the
successful acquisition and integration of new businesses, fluctuations in the cost and availability of raw and packaging materials,
and global economic conditions generally which would include the availability of financing, interest and inflation rates as well as
foreign currency fluctuations and other risks described in our Form 10-K for the fiscal year ended November 30, 2009.

Actual results could differ materially from those projected in the forward-looking statements. We undertake no obligation to update
or revise publicly any forward-looking statements, whether as a result of new information, future events or otherwise.
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12-Month Stock Price M
As Of February 28, 2010

90%

31%

18%

McCormick Food Group  S&P 500
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2-Year Stock Price |
As Of February 28, 2010

8%

McCormick Food Group

S&P 500
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2009 Results 0

Sales Growth In Local Currency

v/ Significant contribution from
Lawry’s

v Increases in both segments
v New products

v/ Brand marketing

v Expanded distribution

v Currency lowered sales 5%

Cy
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2009 Consumer Business [k
Operating Income

$400
$300
$200 v Higher sales
v CCl-related cost savings
$100 v Lawry’s impact
Includes $20 million of
$0 added marketing support
2008 2009 for leading brands!

*Excluding restructuring and impairment charges
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2009 Industrial Business I:

Operating Income

" 8%
$68
$45
v Higher sales
$23 v CCl-related cost savings
B v Lawry’s impact

2008 2009
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*Excluding restructuring and impairment charges



2009 Results 0|

Full Percentage Point Increase In
G Profit Margi
ross Profit Margin 41.6%

42.0%

100

41.4% Basis

Points
40.8%
40.1% v Lawry’s impact
v CCl-related cost savings
39.5%

Restructuring program
2008 2009 v SR
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2009 Results

Earnings Per Share

$2.27

*On a comparable basis excluding restructuring and unusual items P\?
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2009 Results

Cash From Operations

$416 Million

$101
Million
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McCormick Profit

Managing working capital and other assets
led to...

5 5 v 5 Day Reduction in Cash Conversion Cycle in
2008

v 5 Day Reduction in Cash Conversion Cycle in
2009
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2009 Cash

v Reduced debt by $252 Million

v Invested $82 Million in Capital Projects

v Returned $125 Million of Dividends to
McCormick Shareholders
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Dividends M

24 Consecutive Years Of Increase
Dividends have been paid every year since 1925
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Shareholder Return
10-Year Total Return
Through February 2010

13%
10%

0%

McCormick Food Group  S&P 500
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Strategy For Growth
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INCREASE SALES
& PROFITS
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Long Term Projections M

1/3 base business
Grow Sales 4'6% 1/3 new products

1/3 acquisitions

Increase EPS 9 - 1 1 %




2010 Outlook
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2010 Target

Grow Sales 4'6%

X Product innovation

% $20 million of
additional brand
marketing support

Includes a 2% benefit from
currency
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Increase EPS E

W

*On a comparable basis excluding restructuring and unusual items ? M woh ‘v
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Drive Comprehensive 0
Continuous Improvement

$35-$40 Million

in CCl-related
Savings




First Quarter 2010

Results




Sales Growth 0

v Higher investment in brand
marketing

v'New product introductions

i By



v Higher sales

v/ Operating income up

v Nearly doubled income
from unconsolidated
operations

*Excluding restructuring charges recorded in 2009
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J Maintaining Financial Discipline
J Investing in Growth

J Managing Costs
( Increasing Profit and Cash
( Committed to Dividend
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2009 Highlights
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Our Initiatives

Bring great Innovation

flavor to to Industrial
consumers customers

Strong
return to

shareholders
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a0 WESL 1AS 25" LESS SODIUM]
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BUT YOUR

GIRLFRIENDS WILL
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On-trend
Innovation
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Pre-measured Spices
& Recipe Card
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J l“.'! Live deliciously’

We measure.
You create!

Pre-measured spices [ﬁ'

Recipe cord

Delicious meal [ﬂ’

Introducing McCormick” Recipe Inspirations,
with roci d and pre-measured spices included.
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CURRY

tradition




Floviouh ful

MEXICAN
CHILLI CHICKEN

I eyt , TR
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Seasoning

Ly P IRERY  MoCORMICK CHINA FOOD SERVICE
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Marketing Support

2009 Past 3 Years
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Live delictously:
perfectpinch.com
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Commercials Play




Global Industrial
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Step2

Choose Your Bread

¥
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Multinational Quick Service
Restaurant Sales
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]I) hMcCORMICi(
C. 7L CHEFS 4

It’'s What You Put Into It
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CPUNCHING BAG..... ... 16%

MEFEREE.............................B"

. FIRE MARSHAL

DAREDEVIL
ROCK STAR

MATHEMATICIAN................9%
H R DIRECTOR, 18%

MOTIVATIONAL SPEAKER. 27%

DUDE

A f o P ———

MARATHON RUNMNER 46%

McCORMICK.
FOR CHEFSF
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3K Seasoning
w Supplier of
the Year-2009

i
ﬁw,ruml""'ﬂ

il) 3k MKC Ranked 3rd in
Q‘b Top 100 Suppliers

3K Bucket Award for
Strategic Partnership

T:PFG 3K National Brand
T~ Supplier of the Year
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BEN ERerrn 3K Grocery

Foods
Supplier of

the Year
SUBWAYz
- 2009 Global New

eat fresh- Product Development
Award

2009 Golden Link Award
for Supplier Excellence

Innovation Award for Kentucky
Grill Launch
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Sustainability
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RESPECT FOR
THE
ENVIRONMENT

COMMUNITY

SERVICE

1|

HOW WE
ACT AS AN
EMPLOYER
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THE
ENVIRONMENT
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COMMUNITY

SERVICE

HOW WE
ACT AS AN

EMPLOYER
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Haddenham, U.K.

~ Atlanta, Gorgia
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2009 SAP Start-ups It

Australia Spain El Salvador
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THE 100 BEST

COMPANIES -
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