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Chief Executive Officer
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Forward-looking statement

Certain information contained in this presentation, including statements concerning expected performance such as those relating to net sales, earnings, cost savings, acquisitions
and brand marketing support, are “forward-looking statements” within the meaning of Section 21E of the Securities Exchange Act of 1934. These statements may be identified by
the use of words such as “may,” “will,” “expect,” “should,” “anticipate,” "intend," “believe” and “plan.” These statements may relate to: the expected results of operations of
businesses acquired by the company, the expected impact of raw material costs and pricing actions on the company's results of operations and gross margins, the expected
productivity and working capital improvements, expectations regarding growth potential in various geographies and markets, expected trends in net sales and earnings performance
and other financial measures, the expectations of pension and postretirement plan contributions and anticipated charges associated with such plans, the holding period and market
risks associated with financial instruments, the impact of foreign exchange fluctuations, the adequacy of internally generated funds and existing sources of liquidity, such as the
availability of bank financing, the ability to issue additional debt or equity securities and expectations regarding purchasing shares of McCormick's common stock under the existing
authorizations.

These and other forward-looking statements are based on management's current views and assumptions and involve risks and uncertainties that could significantly affect expected
results. Results may be materially affected by factors such as: damage to the company's reputation or brand name; loss of brand relevance; increased private label use; product
quality, labeling, or safety concerns; negative publicity about our products; business interruptions due to natural disasters or unexpected events; actions by, and the financial
condition of, competitors and customers; the company's ability to achieve expected and/or needed cost savings or margin improvements; the successful acquisition and integration
of new businesses; issues affecting the company's supply chain and raw materials, including fluctuations in the cost and availability of raw and packaging materials; government
regulation, and changes in legal and regulatory requirements and enforcement practices; global economic and financial conditions generally, including the availability of financing,
and interest and inflation rates; the investment return on retirement plan assets, and the costs associated with pension obligations; foreign currency fluctuations; the stability of credit
and capital markets; risks associated with the company's information technology systems, the threat of data breaches and cyber attacks; volatility in the effective tax rate; climate
change; infringement of intellectual property rights, and those of customers; litigation, legal and administrative proceedings; and other risks described in the company's filings with
the Securities and Exchange Commission.

Actual results could differ materially from those projected in the forward-looking statements. The company undertakes no obligation to update or revise publicly, any forward-looking
statements, whether as a result of new information, future events or otherwise, except as may be required by law.
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Executive Vice President &
Chief Financial Officer

12 5 The Flavor |
CD # of Together

McCormick M Passion 1o Flavorm \

I—



Our growth model
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Total annual shareholder return /

10 years

ended February 28, 2014

10.3%

McCormick

10.1%

Food Industry

S&P 500
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2013 Results: Sales growth

3%

-

Investing in .

v’ Acquisitions

v’ Innovation
v’ Brand marketing



2013 Results: Adjusted operating incomet,

2%

* Excluding items affecting comparability. See 2013 Form 10K
reconciliation of GAAP to non-GAAP financial results.

+ Higher sales
+ $63M CCI cost savings

— Increase in retirement
benefit expense



2013 Results: Adjusted operating incomet,

2%

* Excluding items affecting comparability. See 2013 Form 10K
reconciliation of GAAP to non-GAAP financial results.

+ Higher sales
+ $63M CCI cost savings

— Increase in retirement
benefit expense



2013 Results: Consumer Business

Operating Income®
$472M

$456M

2012 2013




2013 Results: Industrial Business

Operating Income®
s122v $119M

2012 2013




2013 Results: Industrial Business

Operating Income®
s122v $119M

2012 2013




2013 Results: Adjusted earnings per share®

2 | [—

* Excluding items affecting comparability. See 2013 Form 10K
reconciliation of GAAP to non-GAAP financial results.

$3.04




Cash flow from operations: 2003 to 2013

Millions

$400
$300
$200
$100

$0

v Reached $465 million in 2013

v" 13% average annual increase
since 2003

The flavor
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2013 Results: Uses of cash /

v Returned record $357 million to shareholders
v" Completed $400 million share repurchase

v’ 28" consecutive annual dividend increase
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2014 Outlook: Sales

v" Innovation
Grow Sales 3-5%" v' Brand marketing

v Acquisitions

* In local currency
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2014 Outlook: CCI results

At least $45 million in
CCI cost savings




2014 Outlook: Operating income

- 8%

* Rate of increase from $591 million of adjusted operating income in 2013. See
2013 Form 10K reconciliation of GAAP to non-GAAP financial results.
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2014 Outlook: Farnings per share
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2014 First
Quarter Results
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2014 First Quarter Results

Sales Operating Income

60/0T 110/0 T







Delivering high performance

Financially disciplined
Managing costs

Investing in growth

Driving sales and profits
Generating strong cash flow
Committed to dividend
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Building momentum
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Strategic imperatives driving our success

PEOPLE
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Celebrating 125 years
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Demand for flavor is global & growing...




Flavor!
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Every day, You are
likely to enjoy
something flavored by
McCormickK...
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ESSENTIALS
butter chick!

seasoning mix
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BOIVRE LONG

& D'INDONESIE %

6UCT 0S
—
CURCUMA

ALLEPPEY
Weal pour velaille.

On clique
d’abord sur
Jaime!

EN CADEAU!

1 bon de réduction d'1€ a valoir
sur la gamme Premium Ducros *
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Grilling Slow Cookers Grinders

low Cooke

Beef & Tomato
Casserole
e
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New products launched
last 3 years

Innovation 9%
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Investing in our brands
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Master the Flame.
Master the Flavor.

McCormick® Cheesy Hash Brown Breakfast Casserole ‘ [ McCormick® Easy Mini Cheesecakes
N ACT. b b gt s by 309 b bk .
[omppeas —

BEAT commen crmne sl magar ot r
mams on et e el bt ace Pty Add o s
xcraces bot wel #ace s waler 2 b of 3 pager bnd
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TRY THESE DELICIOUS TIPS:
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SMOKY APPLEWOOD \ ’ vanilla o

. pure Grouno |8 = 4 i
a4 pﬁi' Black BACON BURGERS

Choosirg rich, dustinctive MeCormick flavors quarantees a brinch they re sure to munch. For more great-tasting
recipes, viait mocormick com or facebook com /mecormickapice

Chooatog rich, distinctive McCormick favors turns bite-sised treats into a big debcious hit.
For mare great +asting recipes, visit mocormuck com or facebook comm /mocormCcRapice

Visit facebook.comvGrillMates and join the Grillerhood for more recipes:




Each of us has a flavor story.

Share yours, and McCormick

FlavorPrint  Recipes  Spices & Flavors

Quick Shrimp Scampi
Easy fish, seafood, & vegetarian recipes
that you can enjoy during the season of

Lent.

Explore more >

SHARE STO

Powered by Foodty

Recke Search

What's on hand

We'll give you a list of delicious
dishes you can create with it

© Verizon 7:52 AM

a facebook.com
facebook

McCormick Spice is on Facebook. To connect
with McCormick Spice, join Facebook today.

Share
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More than 125 countries
and territories
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Our second largest market and
growing at a double digit rate




Nearly

$1 Billion
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LAWRY’S
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Unmatched product breadth
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CREOLE PLAF
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SIANNIVERSARY EDITION
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enjo food flavorsd, by WeConmick For mors information,
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195t annivers axy, shre your flavor stories withus

Every day, no matter whars ot what you ¢2t you oan
oo Agvorofiogeihercom-

GOVER PHOTO: MEXIGAN SLOW-ROASTED PORK (COCHINITA PIEIL)
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Powered by Foodily

FlavorPrint  Recipes  Spices & Flavors Recipe Search Q S&Rup

‘, FlavorPrint™

A
)
, Created by McCormick

Find the flavorful foods you love and ‘
discover the ones you're about to. /

F. |
Sign Up Now ‘
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Ready talent, fully engaged

|
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The Power of People
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Kebba Ceesay

Boys Hope and Girls
Hope of Baltimore




Angelo Di Zenobia

Cancer Research UK

w 1o Flavor~




Steve Love

Birmingham Christmas Shelter




Betty Sandoval

Kingdom Causes Bellflower




Gary Snyder

Aracadia Volunteer Fire Company







Celebrating 125 years
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Strategic imperatives driving our success

PEOPLE

McCORMICK

GROWTH PERFORMANCE




Total annual shareholder return

Outperformed the
S&P 500




Returned a record

$357 million

to shareholders
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