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Forward-looking information

Certain information contained in this presentation and our remarks, including statements concerning expeetet geefoetatingecsnehsales, earnings, cos
savings, acquisitions a#fhdolki amgd smat leenteinnt ¢ 0s wp p durities Ekchamge ia faf @9B4n These f
statements may be identified by the use of vadr diplamchh dahedmray,tatiie
expected results of operations of businesses acquired by the company, including the acquisition of RB Factx, ihe exgtectsicCivsfs and pricing actions
on the company's results of operations and gross margins, the expected impact of productivity improvenssatsaiedwiing tnaggsehensive continuous
improvement and McCormick global enablement, the expected working capital improvements, expectations raliardirigups @stigpapeids and markets,
including the impact from customer, channel, categmmrardee expansion, expected trends in net sales and eamarge @artbother financial measures, th
expectations of pension and postretirement plan contributions and anticipated charges associated with quetogland, rireer ket disics associated with
financial instruments, the impact of foreign exchange fluctuations, the adequacy of internally generatanliteslsfdinpliekigtisgch as the availability of ban
financing, the anticipated sufficiency of future cash flows to enable the payments of interest andamepéymgenhafedbtcats well as quarterly dividends and t
ability to issue additional debt or equity securities and expectations regarding purchasing shares of McGountiek themwistmgstepurchase authorization.

These and other forwaaking statements are based on management's current views and assumptions and involvatieskhancbwidtsrtmificantly affect
expected results. Results may be materially affected by factors such as: damage to the company's reputatohlmabrhreleeameejoncreased private labe
use; product quality, labeling, or safety concerns; negative publicity about our products; business intaldiptistessioe toegbected events; actions by, an
the financial condition of, competitors and customers; the company's inability to achieve expected and/commeadgad icopt®zaingsts; negative employee
relations; the lack of successful acquisition and integration of new businesses, including the acquisttigiesfdr Bidtaps &) tiféi successful transition of RB
Foods from the information technology systems of the seller to those of McCormick as well as risks assibiatatttrtmtigdntefjthe operations, systems
and personnel of the RB Foods, within the tesirrbtitpostclosing transition services agreement between McCtmmadlarigsues affecting the
company's supply chain and raw materials, including fluctuations in the cost and availability of raw andjpssrkenerd regtdatts), and changes in legal ar
regulatory requirements and enforcement practices; global economic and financial conditions generallyiyra diciagaing cavadlabierest and inflation rates
the effects of increased level of debt service following the RB Foods acquisition as well as the effectdehatesuitie inagdsae on reacting to certain
economic and industry conditions and our ability to borrow or the cost of any such additional borrowing;dheciiresséneplaet@ssets, and the costs
associated with pension obligations; foreign currency fluctuations; the stability of credit and capitalatednkets thisk®egsaty's information technology
systems, the threat of data breaches and cyber attacks; fundamental changes in tax laws; volatility in dimst&ettaregepimgiagement of intellectual
property rights, and those of customers; litigation, legal and administrative proceedings; and other riskgadgssfibegsmitiethe Securities and Exchange
Commission.

Actual results could differ materially from those projected iddo&ifanstai@ments. The company undertakesioo thligatate or revise publicly, any forward
looking statements, whether as a result of new information, future events or otherwise, except as may be required by law.
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Combining Powerful Brands to Make Every Meal and Moment Better
Iconic flavor brands with leading market share positions in advantaged categories

Reddot

Clear leader in
on-trend category

A Frankos Re#lHott
Sauce in the U.S. and Canada
with a passionate consumer
following

An American icon
since 1904

A #1 Mustard in the U.S. and
Canada delivering classic
flavor for generations

s th

Holiday
must-have

A #2 best selling food item
during Thanksgiving week

 CAFILEMENS

BBQ SAUCE

Strong
presence
in Foodservice

A A leading Barbecue
Sauce in U.S. Foodservice
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3Q 2017 Financial results

Grew net sales 8%*

A Acquisitions added 4%, including 2% from RB Foods
A Growth in Industrial segment across all regions

A Strong growth across Consumer driven by Americas

Grew adjusted operating income 19%*

A Adjusted operating margin expansion 140 basis points

Adjusted earnings per share grew 9% to $1.12

* In constant currency

Adjusted operating income and adjusted EPS exclude the impact of items affecting comparability in 2017 projections and 2016 actual results.
See reconciliation of GAAP to non-GAAP financial measures on slides 29 to 32, including the impact of constant currency.
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3Q 2017 Financial results T Consumer segment

Grew net sales 5%*

A Strength in Americas driven by pricing, volume,
product mix and acquisition of RB Foods

AU.S. spices and seasonings category grew 7%
with 5% growth from McCormick branded

A Improvement in EMEA trends

A Sales growth in China and India

Increased adj. operating income 9%*

A Cost savings led by Comprehensive
Continuous Improvement (CCI)

A Adj. operating margin expansion of 80 basis points

=7 TURKEY
8 ‘ GRAVY
BroTH  BROT H'@ o/

* In constant currency

Adjusted operating income and adjusted EPS exclude the impact of items affecting comparability in 3Q 2017 and 2016. See reconciliation of
GAAP to non-GAAP financial measures on slides 29 to 32, including the impact of constant currency.
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30Q 2017 Financial results T Industrial segment

Grew net sales 14%*

A Growth across all three regions g’.,
A Americas broad based growth across portfolio FlavorCell®

I e e . .. ATechnoioQYbY%
A Giotti acquisition contributed to double digit sales

growth in Europe, Middle East, Africa (EMEA)

A Ac - : McCORMICK.
A Asia benefited from new products and promotional “'c \!
o : : M FOR CHEFS ‘; ‘ ,' '
activities of quick service restaurants ' '

Your Natural Flavor House

Increased adjusted operating income 44%* ~ Q) %@ .m.
A Cost savings led by CCI -

A Adj. operating margin expansion of 270 basis Artificial Natural Clean

p oints Flavor Flavor Flavor

*In constant currency

Adjusted operating income and adjusted EPS exclude the impact of items affecting comparability in 3Q 2017 and 2016. See reconciliation of
GAAP to non-GAAP financial measures on slides 29 to 32, including the impact of constant currency.
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Combination of powerful flavor brands to drive shareholder value

Further enhances Iconic brands with

Mc Cor mi ckds scal e leading market shares
Meaningful margin and International and
earnings accretion Foodservice opportunities
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