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McCormick & Company, Inc.

3rd Quarter 2017 Financial 

Results and Outlook
September 28, 2017

The following slides accompany a September 28, 2017 earnings 

release conference call. This information should be read in 

conjunction with the press release issued on that date.



Forward-looking information
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Certain information contained in this presentation and our remarks, including statements concerning expected performance suchasthose relating to net sales, earnings, cost 

savings, acquisitions and brand marketing support, are ñforward-looking statementsò within the meaning of Section 21E of the Securities Exchange Act of 1934. These 

statements may be identified by the use of words such as ñmay,ò ñwill,ò ñexpect,ò ñshould,ò ñanticipate,ò "intend," ñbelieveòand ñplan.ò These statements may relate to: the 

expected results of operations of businesses acquired by the company, including the acquisition of RB Foods, the expected impactof raw material costs and pricing actions 

on the company's results of operations and gross margins, the expected impact of productivity improvements, including those associated with comprehensive continuous 

improvement and McCormick global enablement, the expected working capital improvements, expectations regarding growth potential in various geographies and markets, 

including the impact from customer, channel, category, and e-commerce expansion, expected trends in net sales and earnings performance and other financial measures, the 

expectations of pension and postretirement plan contributions and anticipated charges associated with such plans, the holdingperiod and market risks associated with 

financial instruments, the impact of foreign exchange fluctuations, the adequacy of internally generated funds and existing sources of liquidity, such as the availability of bank 

financing, the anticipated sufficiency of future cash flows to enable the payments of interest and repayment of short- and long-term debt as well as quarterly dividends and the 

ability to issue additional debt or equity securities and expectations regarding purchasing shares of McCormick's common stock under the existing repurchase authorization.

These and other forward-looking statements are based on management's current views and assumptions and involve risks and uncertainties that could significantly affect 

expected results. Results may be materially affected by factors such as: damage to the company's reputation or brand name; loss of brand relevance; increased private label 

use; product quality, labeling, or safety concerns; negative publicity about our products; business interruptions due to naturaldisasters or unexpected events; actions by, and 

the financial condition of, competitors and customers; the company's inability to achieve expected and/or needed cost savingsormargin improvements; negative employee 

relations; the lack of successful acquisition and integration of new businesses, including the acquisition of RB Foods; difficulties or delays in the successful transition of RB 

Foods from the information technology systems of the seller to those of McCormick as well as risks associated with the integration and transition of the operations, systems 

and personnel of the RB Foods, within the term of thesix-monthpost-closing transition services agreement between McCormick andthe seller;issues affecting the 

company's supply chain and raw materials, including fluctuations in the cost and availability of raw and packaging materials;government regulation, and changes in legal and 

regulatory requirements and enforcement practices; global economic and financial conditions generally, including the availability of financing, and interest and inflation rates; 

the effects of increased level of debt service following the RB Foods acquisition as well as the effects that such increased debt service may have on reacting to certain 

economic and industry conditions and our ability to borrow or the cost of any such additional borrowing; the investment return on retirement plan assets, and the costs 

associated with pension obligations; foreign currency fluctuations; the stability of credit and capital markets; risks associated with the company's information technology 

systems, the threat of data breaches and cyber attacks; fundamental changes in tax laws; volatility in our effective tax rate; climate change; infringement of intellectual 

property rights, and those of customers; litigation, legal and administrative proceedings; and other risks described in the company's filings with the Securities and Exchange 

Commission.

Actual results could differ materially from those projected in the forward-looking statements. The company undertakes no obligation to update or revise publicly, any forward-

looking statements, whether as a result of new information, future events or otherwise, except as may be required by law.
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Combining Powerful Brands to Make Every Meal and Moment Better

Iconic flavor brands with leading market share positions in advantaged categories

Clear leader in 

on-trend category

Â Frankôs RedHot is the #1 Hot 

Sauce in the U.S. and Canada 

with a passionate consumer 

following

An American icon

since 1904

Â #1 Mustard in the U.S. and 

Canada delivering classic 

flavor for generations

Strong 

presence 

in Foodservice

Â A leading Barbecue 

Sauce in U.S. Foodservice
Holiday

must-have

Â #2 best selling food item 

during Thanksgiving week
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McCormick is the New Home of Frankôs RedHot and Frenchôs



3Q 2017 Financial results

Grew net sales 8%*

Á Acquisitions added 4%, including 2% from RB Foods

ÁGrowth in Industrial segment across all regions

Á Strong growth across Consumer driven by Americas

Grew adjusted operating income 19%*

Á Adjusted operating margin expansion 140 basis points

Adjusted earnings per share grew 9% to $1.12
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* In constant currency

Adjusted operating income and adjusted EPS exclude the impact of items affecting comparability in 2017 projections and 2016 actual results. 

See reconciliation of GAAP to non-GAAP financial measures on slides 29 to 32, including the impact of constant currency.



6

3Q 2017 Financial results ïConsumer segment

Grew net sales 5%*

ÁStrength in Americas driven by pricing, volume, 

product mix and acquisition of RB Foods  

ÁU.S. spices and seasonings category grew 7% 

with 5% growth from McCormick branded

ÁImprovement in EMEA trends

ÁSales growth in China and India

Increased adj. operating income 9%*

ÁCost savings led by Comprehensive                    

Continuous Improvement (CCI)

ÁAdj. operating margin expansion of 80 basis points

* In constant currency

Adjusted operating income and adjusted EPS exclude the impact of items affecting comparability in 3Q 2017 and 2016. See reconciliation of 

GAAP to non-GAAP financial measures on slides 29 to 32, including the impact of constant currency.
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Grew net sales 14%*

ÁGrowth across all three regions

ÁAmericas broad based growth across portfolio 

ÁGiotti acquisition contributed to double digit sales 

growth in Europe, Middle East, Africa (EMEA)

ÁAsia benefited from new products and promotional 

activities of quick service restaurants

Increased adjusted operating income 44%* 

ÁCost savings led by CCI

ÁAdj. operating margin expansion of 270 basis 

points

3Q 2017 Financial results ïIndustrial segment

* In constant currency

Adjusted operating income and adjusted EPS exclude the impact of items affecting comparability in 3Q 2017 and 2016. See reconciliation of 

GAAP to non-GAAP financial measures on slides 29 to 32, including the impact of constant currency.
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Combination of powerful flavor brands to drive shareholder value
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Further enhances 

McCormickôs scale

Iconic brands with 

leading market shares

Meaningful margin and 

earnings accretion

International and 

Foodservice opportunities


