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Forward-looking information

2

Certain information contained in this release, including statements concerning expected performance such as those relating tonet sales, earnings, cost savings, acquisitions, 

brand marketing support, income tax expense and cash flow, are ñforward-looking statementsò within the meaning of Section 21E ofthe Securities Exchange Act of 1934. 

These statements may be identified by the use of words such as ñmay,ò ñwill,ò ñexpect,ò ñshould,ò ñanticipate,ò "intend," ñbelieveò and ñplan.ò These statements may relate to: 

the expected results of operations of businesses acquired by the company, including the acquisition of RB Foods; the expectedimpact of raw material costs and pricing 

actions on the company's results of operations and gross margins; the expected impact of productivity improvements, includingthose associated with our CCI program and 

global enablement initiative; the expected working capital improvements; expectations regarding growth potential in various geographies and markets, including the impact 

from customer, channel, category, and e-commerce expansion; expected trends in net sales and earnings performance and other financial measures; the expected impact of 

the U.S. Tax Act; the expectations of pension and postretirement plan contributions and anticipated charges associated with suchplans; the holding period and market risks 

associated with financial instruments; the impact of foreign exchange fluctuations; the adequacy of internally generated funds and existing sources of liquidity, such as the 

availability of bank financing, the anticipated sufficiency of future cash flows to enable the payments of interest and repayment of short- and long-term debt as well as 

quarterly dividends and the ability to issue additional debt or equity securities; and expectations regarding purchasing shares of McCormick's common stock under the 

existing repurchase authorization.

These and other forward-looking statements are based on management's current views and assumptions and involve risks and uncertainties that could significantly affect 

expected results. Results may be materially affected by factors such as: damage to the company's reputation or brand name; loss of brand relevance; increased private label 

use; product quality, labeling, or safety concerns; negative publicity about our products; business interruptions due to naturaldisasters or unexpected events; actions by, and 

the financial condition of, competitors and customers; the company's inability to achieve expected and/or needed cost savingsormargin improvements; negative employee 

relations; the lack of successful acquisition and integration of new businesses, including the acquisition of RB Foods;  issues affecting the company's supply chain and raw 

materials, including fluctuations in the cost and availability of raw and packaging materials; government regulation, and changes in legal and regulatory requirements and 

enforcement practices; global economic and financial conditions generally, including the availability of financing, and interestand inflation rates; the effects of increased level 

of debt service following the RB Foods acquisition as well as the effects that such increased debt service may have on the company's ability to react to certain economic and 

industry conditions and ability to borrow or the cost of any such additional borrowing; the interpretations and assumptions we have made, and guidance that may be issued, 

regarding the U.S. Tax Act enacted in December 2017; assumptions we have made regarding the investment return on retirement planassets, and the costs associated with 

pension obligations; foreign currency fluctuations; the stability of credit and capital markets; risks associated with the company's information technology systems, including the 

threat of data breaches and cyber attacks; fundamental changes in tax laws; volatility in our effective tax rate; climate change; infringement of intellectual property rights, and 

those of customers; litigation, legal and administrative proceedings; and other risks described in the company's filings withthe Securities and Exchange Commission.

Actual results could differ materially from those projected in the forward-looking statements. The company undertakes no obligation to update or revise publicly any forward-

looking statements, whether as a result of new information, future events or otherwise, except as may be required by law.



Lawrence Kurzius
Chairman, President & 

Chief Executive Officer



Broad and Advantaged Global Flavor Portfolio
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Regional Leaders

Condiments & Sauces

Recipe Mixes

U.S Spices & Seasonings Flavors

Branded Foodservice

Ingredients & Coatings

Custom Condiments

FY2017*

GLOBAL NET 

SALES

Non-U.S. Spices & 

Seasonings

Flavor SolutionsConsumer

* Pro Forma FY2017 reflecting a full year of the RB Foodsô acquisition and approximation of category sizes



1Q 2018 Financial Results

Grew net sales 19%

ÁConstant currency increase of 15%

Á Strong results from both segments across all regions 

ÁGrowth driven by base business, new products and 

acquisitions

ÁRB Foods and Giotti acquisitions contributed 12%

Grew adjusted operating income 41%

ÁConstant currency increase of 38%

ÁAdjusted operating margin expansion 250 bps

Adjusted earnings per share grew 32% to $1.00
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Adjusted operating income, adjusted operating income margin and adjusted EPS exclude the impact of items affecting comparability in 2018 and 2017 actual results. See 

reconciliation of GAAP to non-GAAP financial measures on slides 33 to 36, including the impact of constant currency.



Leverage food service portfolio 

Frankôs and Frenchôs Business Update 
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Increasing fuel to drive Frankôs RedHot

Re-energizing Frenchôs Mustard

Frankôs RedHot Seasoning 
Blends and Recipe Mixes

3Q 2018

Leverage promotional scale

Integrate into global network 

Launching our BIGGEST 
Grilling program ever in 

Summer 2018
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ÁU.S. market

Á Strong growth in US grocery and unmeasured channels 

Á Branded spice and seasoning under shipped 

consumption driven by trade inventory reductions 

ÁConfident in initiatives underway to continue growth 

trajectory 

ÁBroad based growth in France 

ÁOrganic rate of sales 60% higher than main organic 

competitor  

Á Thai Kitchen expansion successful 

ÁStrong China sales driven by Chinese New Year

Consumer Segment Update


