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5th

 
Double-digit Annual EPS Increase*

* On a comparable basis
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25 Consecutive Years of Dividend Increases

Dividend Paid Per 
Share 1986 - 2010

$1.04$1.04
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Passion Point

S&P
Dividend 
Aristocrat
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MKC

* From March 31, 2010

27%*
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Passion for
 

Flavor
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Power of
 

People
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Taste You Trust
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Inspiring Healthy
 

Choices
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Delivering High
 

Performance

$1.04

Dividend 
Paid Per 

Share 1986 - 
2010
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Our Core

Passion for

 

Flavor

Power of

 

People

Delivering High Performance

Inspiring Healthy Choices
Taste You

 

Trust
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Forward-looking Information
Certain information contained in these materials and our remarks

 

are “forward-looking 
statements”

 

within the meaning of Section 21E of the Securities Exchange Act of 1934, including 
those related to:  expected results of operations of businesses acquired by us, the expected 
impact of the prices of raw materials on our results of operations and gross margins, the 
expected impact of raw material costs and our pricing actions on

 

our results of operations and 
gross margins, the expected productivity and working capital improvements, expected trends in 
net sales and earnings performance and other financial measures,

 

the expectations of pension 
and postretirement plan contributions, the holding period and market risks associated with 
financial instruments, the impact of foreign exchange fluctuations, the adequacy of internally 
generated funds and existing sources of liquidity, such as the availability of bank financing, our 
ability to issue additional debt or equity securities, and our expectations regarding purchasing 
shares of our common stock under the existing authorization.  
Forward-looking statements are based on management’s current views and assumptions and 
involve risks and uncertainties that could significantly affect expected results.  Results may be 
materially affected by external factor such as:  damage to our reputation or brand name, 
business interruptions due to natural disasters or similar unexpected events, actions of 
competitors, customer relationships and financial condition, the

 

ability to achieve expected cost 
savings and margin improvements, the successful acquisition and integration of new businesses, 
fluctuations in the cost and availability of raw and packaging materials, changes in regulatory 
requirements, and global economic conditions generally which would include the availability of 
financing, interest and inflation rates as well as foreign currency fluctuations, fluctuations in the 
market value of pension plan assets and other risks described in

 

our Form 10-K for the fiscal 
year ended November 30, 2010. 
Actual results could differ materially from those projected in the forward-looking statements. We 
undertake no obligation to update or revise publicly any forward-looking statements, whether as 
a result of new information, future events or otherwise.
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Strategy for Growth



McCormick Brings Passion to FlavorTM

2010 Results:
Sales Growth

5% Product innovation

New distribution

Increased investment 
in brand marketing 
support
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2010 Results

42.5%

Gross Profit 
Margin

CCI Cost 
Savings

$54 M
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*Excluding 2009 restructuring charges

2010 Results: 
Consumer Business Operating Income

$19 million increase 
in brand marketing

CCI cost savings

Sales

5% $398 M $402 M

2009 2010
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2010 Results:
Industrial Business Operating Income

CCI cost savings
More value-added, 
higher-margin products

4%
Sales

$85 M
$107 M

2009 2010

*Excluding 2009 restructuring charges
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2010 Results: 
Adjusted Earnings Per Share*

$2.65

* Excluding items affecting comparability

13%
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$2.65

* Excluding items affecting comparability

2010 Results: 
Adjusted Earnings Per Share*

13%
Increased operating 
income

Increased joint venture 
income

Favorable tax rate
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5th

 
Year of Double-digit Increase in Adjusted EPS

14%
11% 12%

10%

13%

2006 2007 2008 2009 2010

9 to 11% Target
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Cash Flow from Operations

$311

$225

$315

$416 $388

2006 2007 2008 2009 2010

$ in Millions
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Returned $221 million to McCormick 
shareholders in dividends and share 
repurchases

Reduced debt $114 million

Invested $89 million in capital projects

Invested $47 million in acquisitions and joint 
ventures

2010 Cash
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12-Month Stock Price
As of February 28, 2011

28%

12%
20%

McCormick Food
Industry

S&P 500
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Shareholder Return
10-Year Total Return through February 2011

12%

8%

3%

McCormick Food
Industry

S&P 500
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2011 Outlook
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Grow Sales 5-7%*
3% Pricing

2 – 4% Volume 
and product mix

2011 Outlook:
Sales Growth

* In local currency
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At least $40 million in 
CCI cost savings

2011 Outlook: 
CCI Results

37
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2011 Outlook:
Increase Adjusted Earnings Per Share*

* Excluding items affecting comparability

6-8%
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First Quarter 2011 Results
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Sales

2%

First Quarter 2011 Results: 
Sales and Operating Income Growth

Operating 
Income

10%
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2011 First Quarter Results:
Earnings Per Share

12%
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Maintaining financial discipline
Investing in growth
Managing costs
Increasing cash and profits
Committed to dividend

Delivering High Performance



McCormick Brings Passion to FlavorTM



McCormick Brings Passion to FlavorTM

Our Core

Passion for

 

Flavor

Power of

 

People

Delivering High Performance

Inspiring Healthy Choices
Taste You

 

Trust
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Passion for
 

Flavor
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Centers of ExcellenceCenters of Excellence
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Food Insights

Culinology

DevelopmentSensory & 
Consumer Insights

Ideation
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17%

Customer 
Sessions



McCormick Brings Passion to FlavorTM



McCormick Brings Passion to FlavorTM



McCormick Brings Passion to FlavorTM



McCormick Brings Passion to FlavorTM

New 
products 
~ 10% of 

annual sales 

New 
products 
~ 10% of 

annual sales
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$21 M
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Recipe viewed 
every 5 seconds on 

U.S. mobile- 
enabled website 

Recipe viewed 
every 5 seconds on 

U.S. mobile- 
enabled website
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150%
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#1
in Hispanic 

brand spices 
& herbs 

#1
in Hispanic 

brand spices 
& herbs
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>$100 M
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2012 Hispanic 
purchasing 
power ~$1.3 

Trillion! 

2012 Hispanic 
purchasing 
power ~$1.3 

Trillion!
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Cumin Coriander
Chili 

Powder
Red 

Pepper Chipolte

35% 20% 35% 35% 70%
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50%

62%

50%

Bake more than  
once a month

Bake from scratch

Scratch desserts 
use vanilla
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U.S.
households 
grill almost 
year round 

U.S.
households 
grill almost 
year round
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Extreme Grilling…Extreme Grilling…
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Women grill 
as much as 

men! 

Women grill 
as much as 

men!
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Joint Venture - IndiaJoint Venture - India

Leading 
brand! 

Leading 
brand!
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Joint Venture - TurkeyJoint Venture - Turkey
Biggest

food company 
in Turkey!

 

Biggest
food company 

in Turkey!
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Joint Venture - MexicoJoint Venture - Mexico

#1
with 2010 sales 

up 12%! 

#1
with 2010 sales 

up 12%!
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New 
products

New 
products
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22 new Vahiné
dessert 

products! 

22 new Vahiné
dessert 

products!
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Hot 
sellers in 
Australia! 

Hot 
sellers in 
Australia!
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Multiple growth 
avenues in China 
& Southeast Asia! 

Multiple growth 
avenues in China 
& Southeast Asia!
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20%

Operating 
ProfitSales

42%
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Value-added 
and higher-

 margin products

70%
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Product 
innovation
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Supplier of the 
Year Awards!! 
Supplier of the 
Year Awards!!
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Innovation
!
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Flavored by McCormick…Flavored by McCormick…

http://www.innovadatabase.com/search/displayimage.rails?productId=784341&type=large
http://www.innovadatabase.com/search/displayimage.rails?productId=779209&type=large
http://www.innovadatabase.com/search/displayimage.rails?productId=755872&type=large
http://www.innovadatabase.com/search/displayimage.rails?productId=758245&type=large
http://www.innovadatabase.com/search/displayimage.rails?productId=753026&type=large
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Power of
 

People
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EMEA MMB

The Americas MMB

Global MMB
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Years
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Expense reduction

Improved retention

Greater job satisfaction
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Water usage

Greenhouse gas        

Solid Waste

Electricity
Haddenham, U.K. facility 

named “Sustainable 
Manufacturer of the Year”

Atlanta, GA facility 
reduced solid waste 43% 

through recycling

26%

23%

22%

17%

Reduced Globally 2005 -2010

Belcamp, MD solar panel 
installation

* Per unit
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Taste You Trust
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Global SourcingGlobal Sourcing
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Highest 
Level of 
Quality 

Highest 
Level of 
Quality
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Inspiring Healthy
 

Choices
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1/3 of our 2010 
industrial work is 

for health & 
wellness 
products! 

1/3 of our 2010 
industrial work is 

for health & 
wellness 
products!H&W
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Delivering High
 

Performance

$1.04

Dividend 
Paid Per 

Share 1986 - 
2010
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Shareholder Return
20-Year Total Return $1,000 invested 

in MKC in 1990 
is worth nearly 
$10,000 today! 

$1,000 invested 
in MKC in 1990 
is worth nearly 
$10,000 today!

13%
10% 9%

McCormick Food
Industry

S&P 500



McCormick Brings Passion to FlavorTM

Our Growth Strategy
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2010 Results

42.5%

Gross Profit 
Margin

CCI Cost 
Savings

$54 M
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Returned $221 Million to 
McCormick shareholders in 
dividends and share repurchases

Managing Cash to Increase Shareholder Return
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Bringing Passion to Flavor
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Thank you!
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