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Forward-Looking Information

Certain information contained in this presentation, including statements concerning expected performangjteutdt aalds)ggostaimargins, earnings, cost savings, transaction and integration expenses, sp
acquisitions, brand marketing support, volume and product mix, income tax expense and the impact of foeefgrimardencyp atesrargy st at e me nt s @1Eofthe SecuntiestERchange A of 196849
amended. These statements may be idantiiiedseofor ds such as fAmay, 0 fAwill, 0 fAexpect, 0 s ho u:lthdimpactdfahe COVEPapdaniceon aur busines
suppliers, consumers, customers, and employees; disruptions or inefficiencies in the supply chain, includiby antherpareatd @ sults of operations of businesses acquired by the company, including the
Cholula and FONA; the expected impact of the inflationary cost environment, including commodity, packagpujatiatedasisama tnambusiness; the expected impact of pricing actions on the company's rest
and gross margins; the expected impact of factors affecting our supply chain, including transportationgegpanityaletemtetisrtg the expected impact of productivity improvements, including those associat
Comprehensive Continuous Improvement (CCI) program and global enablement initiative; the ivkacheftinelRuds@ding the potential for broader economic disruption; expected working capital improverr
expectations regarding growth potential in various geographies and markets, including the impact from cgstpraed etenmaraatxpansion; expected trends in net sales and earnings performance and ot
measures; the expected timing and costs of implementing our business transformation initiative, which intitndefsatigéoivap lemenmsase resource planning (ERP) system; the expected impact of accounting |
the expectations of pension and postretirement plan contributions and anticipated charges associated widhghueseoolams tharket risks associated with financial instruments; the impact of foreign exchan
the adequacy of internally generated funds and existing sources of liquidity, such as the availability aiticipktéubsuificietihey of future cash flows to enable the payments of interest and repayhtemgerhshor
debt as well as quarterly dividends and the ability to issue additional debt securities; and expectationg segeslmigh\pcCarasck’'s common stock under the existing repurchase authorization.

Theseand otherforado ki ng st atements are based on manage meintiesGhat cauld signiicantly affect expectedaraesults. Resudtsinmy e materially adfectdd |
as: the company's ability to drive revenue growth; the company's ability to increase pricing to offsietfatioparjatisesffsets on the cost of our products; damage to the company's reputation or brand name;
relevance; increased private label use; product quality, labeling, or safety concerns; negative publicitpaibostoyyapbthestsancial condition of, competitors and customers; the longevity of mutually bene
relationships with our large customers; the ability to identify, interpret and react to changes in consumesugrdfeseressantkdaptions due to natural disasters, unexpected events or public health crises, inc
19; issues affecting the company's supply chain and procurement of raw materials, including fluctuatiotailiiytiod stamti@ackiaging materials; labor shortage, turnover and labor cost increases; the imp.
Ukraine conflict, including the potential for broader economic disruption; government regulation, and chaagey edpii@raadtseand enforcement practices; the lack of successful acquisition and integratiol
businesses; global economic and financial conditions generally, ingjagliggntipactof the exit of the United Kijogdgrirom the European Union, availability of financing, interest and inflation rates, and the i
tariffs, quotas, trade barriers and other similar restrictions; foreign currency fluctuations; the effeat$deflinsezameditdiosting the Cholula and FONA acquisitions as well as the effects that such increased
have on the company's ability to borrow or the cost of any such additional borrowing, our credit ratiegganctertaebditpriomic and industry conditions; risks associated witht thielpBase; impairments of
indefinitéived intangible assets; assumptions we have made regarding the investment return on retirementquats assetsizaed With pension obligations; the stability of credit and capital markets; risks ass
company's information technology systems, including the threat of data breeatt@ckantheytmnpany's inabilitgd¢essiully implement our business transformation initiative; fundamental changes in tax laws;
interpretations and assumptions we have made, and guidance that may be issued, and volatility in ourafebtvetEratepohimental, Social and Governance (ESG) matters; infringement of intellectual pre
those of customers; litigation, legal and administrative proceedings; the company's inability to achieve edqpesited\angsoomeedgin improvements; negative employee relations; and other risks described i
filings with the Securities and Exchange Commission.

Actual results could differ materially from those projected inltiodifaywtatéments. The company undertakesioo tbligettate or revise publicly any flaoking statements, whether as a result of new informatior
events or otherwise, except as may be required by law.



McCormick is End-to-End Flavor

WE ARE DRIVING GROWTH. WE ARE FOCUSED ON THE FUTURE.
WE ARE CONTINUOUSLY ADDING VALUE.
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CONSUMER
~60%

Leading and iconic flavor
brands in ~170 countries
and territories

Products at every price
point, from premium
branded to private label

Digital leadership

Flavoring fresh,
inspiring healthy
choices

1) Includes McCormick share of joint ventures

We are a Different Kind of Flavor Company

$6.3B

2021 Net Sales up 13% from 2020

Large and fast-growing emerging markets penetration

~20% of global sales*

~15,000 raw materials
sourced from over 80 countries

FLAVOR
SOLUTIONS
~40%

Tailored solutions for
broad range of
customer applications

Leader in healthy,
clean label,
natural and

better-for-you solutions

Culinary, real food
leadership

Partnering with
global and regional
customers



No Matter What, When or Where You Eat or Drink,
Youore Likely Enjoying Somet hing

GLOBAL NET SALES BY PRODUCT CATEGORY"

U.S. Spices &
Seasonings

International

Spices &
. Seasonings
Every region
Every channel
At-home & away-from-home R&f;gg

Condiments &
Sauces

5 1) 2021 net sales with approximation of category sizes

I Consumer

BREADTH

Flavors

Branded
Foodservice

Every format

Coatings, Bulk

Spices & Herbs Every flavor trend

Custom Every occasion

Condiments

Regional
Leaders

Il Flavor Solutions



